£ apAE HFLIAHo (IMC)
Spring, 2017

Professor: Z1=& Ph.D. Classroom: BW 603 Class hours: Wed. 16:30-19:00 (tentative)
Office hours: before or after class or by appointments

Contact E-mail: yule21@empas.com(preferred)oryule21@sogang.ac.krCell:010.3665.1980

Course Description
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7kt M| Ql= <Journal of Integrated Marketing Communications> o4& C}21t Zto| IMCE WSt
It "IMC is customer-centric, data-driven method of communicating with consumers. IMC-the
management of all organized communications to build positive relationships with customers and other
stakeholders-stress marketing to the individual by understanding needs, motivations, attitudes, and
behaviors."
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Course Requirements
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Attendance Policy

Students should attend all class meetings without exception. Absence will be penalized by loss of
considerable points from the final grade. If you know you will be missing a class, please let me
know in advance through email or cell phone.

Text & other readings: TBA

Class Schedule <subject to change>
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Other Housekeeping Details
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The best is yet to be !



